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Visiting the destination or 
visiting us?
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Lecturer, University of Ballarat
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37%

Travel by Australians by purpose of visit

Source: Tourism Research Australia, 2004
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Travel by Australians by accommodation

45%

Source: Tourism Research Australia, 2004
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1. Absence of a definition
2. Discrepancy with          

existing data
3. Difficulties with 

measurement
4. Lack of lobbying
5. Perceived minor  

economic impact
6. Tourism text               

books
7. Difficult to              

influence
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Length of stay Albury-Wodonga Sunshine Coast

% %
1 night 22.7 8.4
2-3 nights 45.9 24.4
4-6 nights 11.9 22.9
7 nights 11.3 9.9
8-14 nights 6.7 20.4
15+ nights 1.5 14

The comparing regions

34.4%8.2%
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