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Queensland iPhone App



Consumers shift to NOW 
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Ready for NOW 
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Are you ready for 
NOW?
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Tip #1 Get all your 
information on the 

map.



Prediction for the future

INTELLIGENT TOURISM DISTRIBUTION Slide 8www.atdw.com.au



INTELLIGENT TOURISM DISTRIBUTION Slide 9www.atdw.com.au

Vague but exciting
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Semantics vs. Syntax

I  LOVE TRAVEL

我愛旅遊여행사랑

私は旅行好き
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Whose a 
pretty boy ?

Google

Bank robber 
Floyd is a 
pretty boy

Web Today
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Solution – Semantic Web  

Resource Description Framework (RDF)
‐ Represent any concept, relationship or thing  
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Solution – RDF and Triples

Resource Description Framework (RDF)
‐ Represent any concept, relationship or thing  

I  LOVE TRAVEL
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Knowledge Network represented 
in RDFs

A RDF triple can be formed from any semantically 
meaningful statement. Here are some examples:

<This product> <has> <a trip advisor review>.

<This product> <has> <photo>

<This product> <has> <online booking>

Can be used to represent any piece of meaning.
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Semantic Web

Semantic technologies will make the 
technology itself more personal, 
satisfying and targeted.

Semantic technologies enable search 
to be conducted proactively on your 
behalf, as opposed to passive search 
results.
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Who is using it?

Making Yahoo! Search results more 
useful and visually compelling.

http://developer.yahoo.com/searchmonkey/

http://developer.yahoo.com/searchmonkey/
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Who is using it?
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iTunes Facet Browsing

Genre

Artist

Albums

Composers
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iTunes Facet Browsing applied to Tourism 

Like the music  
industry will the 
Tourism industry 
reinvent itself 
around this 
technology?



Ready to KNOW ‐ Challenge 
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You may not always 
know your 

intermediaries in a 
semantic web. 
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TiVo– Facet Browsing and 
Profiling
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Conclusion

1# Become a mobile consumer.

2# Make sure your content is ready for 
location aware applications i.e. Google 
Maps.

3# As the Australian Tourism industry we 
need to describe our industry in a 
semantic way and recognise the trusted 
source early.
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Questions?

Thank you!
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