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Introduction

• This briefing is an update on Business Events Australia’s ongoing trade 
marketing program and some of the key issues facing the business events 
sector

• The current market presents new challenges and opportunities and our 09/10 
program will leverage these as much as possible
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Business Events Australia Program 2009/10

Marketing/PR
C & I Campaign
•Print & DM campaign to reach warm and 
cold   prospects
•Toolkit for industry follow‐up

Association Campaign
•Program designed with Conventions 
Australia
•DM campaign, bid support, PR program,  
delegate boosting, famils

PR program
• CSR educational campaign
• Stakeholder program support
• Trade marketing activity support
• Dreamtime  

Marketing Toolkit
•Brochures (brand book, new infrastructure)
•Images/footage
•Case studies
•Collateral to support events
•Speeches / presentations

Content development
• Increase editorial and branded content in
BE media
• 1 x Australia supplement per market ‐
UK/Europe, US, Asia and NZ
• Meetings:Review web broadcast

Distribution and Trade
Famils
•One famil per market in 2009/10 -
Qualified buyers from key markets of UK,/
Europe, US, Asia, NZ and Japan
• Including CSR specific itineraries

Dreamtime – October 2009
Incentive showcase hosted in Sydney

International Trade Events
PAICE  ‐ Sept 2009 NZ
EIBTM ‐ Dec 2009 Barcelona
AIME ‐March 2010 Melbourne
IMEX ‐May 2010 Frankfurt
Maritz Partnership 09/10 ‐ Program to leverage market representation in the US

Team Australia
Team Australia India Mission
Team Australia Business Events Educational (TABEE)

• Objective: to build awareness and consideration of Australia as a business events destination with an international audience
• Key brand message: “Come to a  country unlike any other, an ancient land, with a welcoming culture that’s fresh and dynamic. It’s a place where ideas 
thrive. Bring your people and be inspired to create great things in Australia”
• Staff: Global team of  10 pax (5 in Sydney , 2 in Asia, 1 in UK/Europe, 1 in US and 1 in New Zealand)

Stakeholder Communications
National Business Events Strategy
Member of implementation group

Industry Advisory Panel
High‐level strategic counsel

AACB Marketing Group

Conventions Australia
Working towards a co‐op partnership for 
the Association market

Ministerial and Department

ICCA Industry Representation

Research and Insights
CSR Audit

New infrastructure inventory

Incentive Market Research

Market information including sector 
performance, size and value

New BE questions on NVS / IVS  visitor surveys

Sponsorship of scholarship and mentor program

Industry Briefings and  Monthly BEA E‐Newsletters

Digital
Enhancement to
businessevents.australia.com

http://www.pagegangster.com/p/nBWP7/


What’s different going forward?

• More aggressive marketing program with two separate campaigns for the 
corporate meeting and incentive market and association market

• Stronger digital channel with significant upgrades to 
businessevents.australia.com – the key call to action for all communications

• Bolstered PR focus to increase editorial and branded content about Australia
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Marketing/PR

Corporate Meeting & Incentive campaign

• A new campaign to increase consideration of Australia among corporate 
meeting buyers and incentive agents

• Development of 2 new print ads with additional executions in the pipeline 
(pending co-op marketing support)

• Co-op templates developed for industry to use in their own marketing
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Marketing/PR

Corporate Meeting & Incentive campaign

• The ability of Australia to deliver business events that ‘transform’ teams is 
at the heart of our emotional appeal

• Our audience are companies that invest lots of money in sending their 
teams abroad to influence them in some way to change their behaviour

• Australia’s point of difference is our unique meeting locations, stunning 
natural landscapes and rich history of cultural freedom and innovation –
all which provide an environment that incubates new ideas and fresh-
thinking.
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Marketing/PR
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Marketing/PR
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Digital

Enhancements to businessevents.australia.com

• Significant upgrades to the existing site to reinforce new brand positioning for 
Australia, provide support for major marketing initiatives and demonstrate TA 
industry leadership

• Enhanced site will deliver a more user-oriented, dynamic experience and 
ensure continuity between offline and online marketing communications



Stakeholder 

Improved industry relations

• Continue our annual program of consultation and industry briefings including 
the monthly e-newsletter to our extensive client database to disseminate 
industry news, event calendars and research

• Produce a new co-operative prospectus outlining the opportunities for industry 
to partner in our programs including co-op advertising, web content, trade 
shows and imagery/footage etc 
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Trade 

Familiarisation program

• Deliver a first-hand experience of Australia’s offering via a program of fully 
escorted famils for qualified corporate meeting and incentive buyers from key 
markets UK/Europe, US, Asia and NZ

• All famil itineraries will incorporate CSR activities to showcase Australia’s 
capability in this area



Trade 
Dreamtime 2009

• Dreamtime is an Australian incentive travel trade event that will take place in 
Sydney from 12 – 16 October 2009. Seller registration now open, go to 
www.tradeevents.australia.com. 

• Participation cost start at $7,000 for operators and $11,000 for CVB all 
inclusive

• Program: three days in host city Sydney and a 
two-day educational destinations including 
Melbourne, Sydney, Adelaide, Northern Territory 
and Sunshine Coast/Brisbane
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Trade 

International  Trade  Events

• ‘Australia’ stand at key international trade shows including AIME Melbourne, 
Confex London, IMEX Frankfurt, PAICE Auckland, EIBTM Barcelona

• Provide an ‘Australia’ presence under which international buyers and 
Australian industry can do business

• Ensures Australia maintains its visibility and contacts on the annual circuit
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Trade 

Team Australia

• Team Australia is a partnership between the Association of Australian 
Convention Bureaux and Tourism Australia to deliver co-operative trade 
initiatives in the corporate meeting and incentive market

• In 2009/10 this partnership will deliver the 12th annual Team Australia Business 
Events Educational (TABEE) and the first mission to India
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Research  

Market Insights and Industry Trends

• Business Events Australia will continue to provide a number of research 
resources for the industry through businessevents.australia.com and the 
monthly Business Events Australia e-newsletter

• Comprehensive insights into the business events market are now available 
thanks to amendments to the International Visitor Survey (IVS) and National 
Visitor Survey (NVS), which were implemented from January 2008.



Wrap up 
• We are delivering a comprehensive trade marketing program for 2009/10:

- Rich with partnership opportunities
- Integrated across all platforms
- Timely and measured
- Continues a tradition of innovation and creativity
- Strengthens the business brand and supports our brand messages

developed just 18 months ago

Visit www.businessevents.australia.com
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For further information: 
Joyce DiMascio, Head of Business Events Australia 
jdimascio@tourism.australia.com

Lara Wolski, Business Events Marketing Manager
lwolski@tourism.australia.com

Tom Hill, Business Events Trade Programs Manager
thill@tourism.australia.com

Jodie Oberg, Dreamtime Manager
joberg@tourism.australia.com

Or visit www.businessevents.australia.com
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